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“Dedicated Technical 
Support Department” 

“State of the art 
Demo Laboratory” 

“7500 sq feet 
Freehold Premises” 
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strengths, fortification of our brand name and 
continued growth.” 
 
Caretower’s New Address – 
 
Caretower Limited 
Unit 4 Horizon Trade Park 
Ring way Bounds Green 
London N11 2NW 
 
Our Telephone and Fax numbers will remain the 
same. 
 
 

wards 50 people, a more intimate meeting room with a 
capacity of about 10 people is also available. The 
technical department includes the server room, the 
support centre and a state of the art demonstration lab. 
The lab used to give customers a chance for some 
hands on experience with Caretower’s solutions and is 
adjacent to the Engineers room. The upper floor is 
dedicated to the sales floor, the spacious open plan 
sales floor is ergonomically designed for both comfort 
and productivity. 

 
“For us the new move represents more than just a new 
start for us, it means we are in a better position to work 
with our vendors and to meet our customer’s needs’ 
commented Phydos Neophytou, the Managing Director 
at Caretower. ‘One of our strengths has always been in 
our strong relationships with both our Vendors and our 
customers. Caretower intend to use this expansion as a 
platform for further development of such business 

On Friday the 6th of June 2008, after 10 years at 
Triangle House Palmers Green, the Caretower 
family finally completed the move to their new 
7500 sq feet freehold premises at Bounds Green, 
North London, just off the North Circular. 
 
Off the back of 11 strong years of continual growth, 
Caretower simply outgrew its humble dwellings in 
Palmers Green, opting for a custom built, state of the 
art facility created with Caretower’s aim of more 
growth in mind. 
 
In line with Caretower’s strategy, the building was 
designed with the view to accommodate guests and 
visitors; Caretower wanted to shift away from dealing 
with customers over the phone and encourage more 
face time with them. Training being a huge part of the 
new strategy, the new office boasts a board room 
which can be used as a seminar hall easily sitting up- 



 

Caretower wins again at the McAfee Partner 
Symposium for 2007-2008. 
 
McAfee has shown its commitment to its channel 
network for the tenth year running by recognising the 
work of partners across EMEA. At its recent Partner 
Symposium in Lisbon, Portugal, McAfee presented 
awards to some of its key partners in front of 100 of 
its Elite and Premier Partners.  
 
The awards provided an opportunity for McAfee to 
reward the outstanding work that McAfee’s channel 
network has achieved in the past year. The awards 
covered different geographical areas within the 
EMEA region. 
 
The prestigious award for the Northern Regional 
Partner in Europe went to Caretower. This was the 
latest in a line of many McAfee partner awards won 

in recent years. After fending off stiff competition, 
George Neophytou, the Caretower Managing Director 
commented 

"We always offer a high level of support to our 
customers” he said, “We have a great relationship with 
McAfee, being an Elite partner we have to work that 
little bit harder to maintain that. It's nice to be 
recognised for all the hard work we put in.” 

The judging criteria included  
• Quality of service to customers  
• Sustained investment towards customer 

satisfaction  
• Setting and achieving high targets  
• Ongoing sales growth and achievements in 

2007/2008  
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Caretower, your partner of choice is an award 
winning partner and we would like to take this 
opportunity to thank you, our customers, for your 
business and support in helping us to achieve this 
goal. 

For more information on how Caretower can fulfil 
your IT security needs please contact your 
Caretower Account Manager. 

 

“Caretower Wins McAfee 
Northern European Partner for 

2007/2008”” 

“Caretower continues in a 
long line of McAfee Elite 

Partner award” 

“Caretower focused on 
promoting McAfee’s encryption 

and data protection” 



 

Caretower is now a Premiere Partner with both 
LogLogic and CRYPTOCard. 
 
Growth has always been important to Caretower’s 
overall aim of better being able to help customers. 
With the continual annual growth, Caretower has 
expanded its repertoire of product vendors to 
encompass two very unique companies, who bring 
two very distinctive solutions to Caretower’s arsenal. 
The first being Loglogic, an innovator and market 
leader in Log Data Management and Intelligence 
(LMI), and the second being CRYPTOCard the 
pioneer of two-factor authentification technology. 
 
Loglogic  
As a premier partner to LogLogic, Caretower 
contribute to delivering LogLogic products and 
consulting solutions and will collaborate on business 
and marketing plans. The premiere partnership status 

means that Caretower is a trusted advisor to fulfilling 
the demands of customers. 
 
The LogLogic 4 solution allows compliance and 
business processes to be quickly automated and portals 
to be developed so that end users can transform log 
data into intelligence. Reports can be created on-the-fly 
from indexed data and threats to information assets and 
your business quickly mitigated. 
 
Other noteworthy LogLogic solutions include the 
LogLogic compliance suite (PCI Edition) which 
automates the process of using log data to evidence 
and enforce business and IT policies for the payment 
card industry data security standards (PCI DSS); and 
the LogLogic SOX reporting suites, which helps 
companies handle key business issues; it makes it 
easier to manage policies and controls associated with 
Sarbanes Oxley Compliance. 
 

CRYPTOCard 
As a Premier (Gold) Partner to CRYPTOCard, 
Caretower are now able to provide first line technical 
support and full technical consultancy to install, 
configure and provide training on all CRYPTOCard 
solutions. 
 
CRYPTOCard’s main solution comes in the form of 
its two-factor authentication which utilizes one-time 
passwords to help organizations take control of 
access to their networks. 
 
This method of authentication does what static 
passwords cannot, it gives you the confidence and 
peace-of-mind that a user logging on to the network, 
really is who he or she claims to be and not someone 
just using a stolen, lost or shared password. 
 
For more info contact your Caretower rep. 
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“Caretower is now a premier 
partner with both LogLogic 

and CRYPTOCard” 

“LogLogic is the market leader 
in Log Data Management and 

intelligence” 

“CRYPTOCard have pioneered 
the innovative two factor 
authentification solution” 



 

This year’s Caretower’s Annual golf day was held 
at Collingtree Park Golf Club in 
Northamptonshire. The Johnny Miller designed 
course proved the perfect venue for the event. 
 
Annually, Caretower, alongside McAfee, co-host a 
golf day for both customers and staff. This year 30 
players including 6 Caretower employees and two 
McAfee representatives made their way to 
Northamptonshire on a sunny 19th of September for a 
DLP update and a day of golf at Collingtree. 
 
Collingtree Park is a unique test of golf that will 
challenge any handicap or reputation. Its 6,776 yard 
par 72 course has water on no less than 10 holes, 
including the signature 18th hole to an island green. 
 
Collingtree Park Golf Course was opened in 1990 by 
designer and former British US Open Champion 
Johnny Miller. Johnny has won over twenty four PGA 

Tour events in his 12 year career, including 2 major 
championships and other international championships 
worldwide. As a result, Johnny Miller has established 
himself as one of the golfing greats and has been 
recognized as such with his election to the World Golf 
Hall of Fame. 
 
Using all the skills and guile amassed over many years 
of tournament golf at the highest level, Johnny designed 
a testing 6,776 yard par 72, Collingtree Park Golf 
Course. 
 
Phydos Neophytou, the Caretower Managing Director 
explains the appeal of such an event: 
 
“Opportunities like the golf day are more than just a 
chance to update customers with what’s new at 
Caretower and what new solutions are available from 
McAfee. It’s really an occasion to meet and get to know 
our customers. We really try to build on the relationship 

we have with customers as it helps us understand 
their needs better.” 
 
The guests from a wide range of companies from 
around the country came and had a good time. One 
of the golfers commented “Another excellent event 
from Caretower/McAfee, I’m looking forward to next 
year’s golf day.” 
 
Sandy Toplis, McAfee’s Regional Director 
commented 
 
“It was a most enjoyable day all the customers I 
talked to had a brilliant day. Thanks to all the 
Caretower staff who made everyone’s day more 
worthwhile.” 
 
For pictures of the golf day please click here 
 

“Caretower’s Annual Golf day 
was held at Collingtree 

Park Golf Club” 

“6,776 yard par 72 course” 

“Johnny Miller Designed 
Championship Course” 
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Vendor Story: The Acquisition Game 
 
Securityfocus.com reported on the recent increase of 
large vendors, including IBM, McAfee and Symantec, 
having all made major purchases in the past few 
years, purchasing the leaders in potential market. 
Last year McAfee bought SafeBoot and Symantec 
bought Vontu, both acquisitions put the companies in 
a better position in the DLP market. 
 
McAfee has further expanded it’s portfolio of 
products following the $465million acquisition of the 
Californian based Secure Computing. Secure 
Computing, known for its firewall and intrusion 
prevention solutions will have its technology added to 
McAfee’s already substantial repertoire. Although 
McAfee does have IPS products which can produce 
high-quality purpose-built network security 
appliances, it still needs an enterprise-class firewall 
to remain competitive in network security, &  Secure 

Computing’s Sidewinder should help fill that gap. 
 
Vimal Solanki, McAfee’s vice president of worldwide 
solution told SCMagazineUS.com that the deal was 
partially driven by customers’ wanting to buy from fewer 
vendors. 
 
“They’re looking for cost reductions,” he said. “Having 
fewer vendors but more overreaching solutions help 
that.” 
 
Sophos followed suit with its €217 million ($314 million) 
acquisition of data encryption specialists Utimaco, 
Sophos’ largest acquisition to date. With this 
acquisition, Sophos gains a substantial foothold in the 
increasingly lucrative data protection market, competing 
against the likes of McAfee, PGP and Checkpoint. 
 
Whether the trend comes as a response to the desire of 
customers wanting to buy from fewer vendors or larger Page 5 

companies wanting to compete with less competitors, 
is still to be seen. What is certain is that in an 
increasingly consolidated market the advice and 
consultation from value-added partners such as 
Caretower will prove increasingly invaluable for 
organisations searching for the right solution for 
them. 
 
For more details on this story please visit 
 
 McAfee.com 
 Marketwatch.com 
 Securityfocus.com 
 www.sophos.com 
 Networkworld.com 

 

“McAfee Acquires Secure 
Computing for $465 Million” 

“Sophos Buys out Utimaco for 
$314 Million” 

“Symantec buys Vontu 
$350 million” 


